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9 E8Ing

BERARAT
WANT WANT CHINA

Holdings Limited

Interim Results
Six months ended September 30 2020

November 19 2020

®

DISCLAIMER

The information contained in this presentation is intended solely for your personal reference. Such information is subject to change without notice and no
representation or warranty express or implied is made as to, and no reliance, should be placed on, the fairness, accuracy, completeness or correctness of the
information contained in this presentation. This presentation does not intend to provide, and you may not rely on this presentation as providing, a complete or
comprehensive analysis of the Company’s financial or trading position or prospects. None of the Company nor any of its respective affiliates, advisors or
representatives shall have any liability (in negligence or otherwise) whatsoever for any loss or damage howsoever arising from any use of this presentation or its
contents or otherwise arising in connection with this presentation.

This presentation contains projections and forward looking statements that may reflect the Company’s current views with respect to future events and financial
performance. Readers are cautioned not to place undue reliance on these forward-looking statements which are subject to various risks and uncertainties and no
assurance can be given that actual results will be consistent with these forward-looking statements. The Company undertakes no obligation to publicly update or
revise any forward-looking statements, whether as a result of new information, future events or otherwise.

This presentation does not constitute an offer or invitation to purchase or subscribe for any securities or financial instruments or the provision of any investment

advice, and no part of it shall form the basis of or be relied upon in connection with any contract, commitment or investment decision in relation thereto, nor does
this presentation constitute a recommendation regarding the securities or financial instruments of the Company.

NOTE

Unless otherwise stated, this presentation provides the financial information from April 1st 2020 to September 30th 2020 (abbr. 1H 2020FY), and the comparative
financial information from April 1st 2019 to September 30th 2019 (abbr. 1H 2019FY).

Readers are reminded to read and construe this presentation in conjunction with the announcement of the Company dated November 19 2020 in relation to this
interim results for the six months ended September 30th-2020.



Financial Highlights
1H 2020FY vs 1H 2019FY

Revenue RMB 10,299m 1 10.7% v Three key segments 1

v All channels 1

48.2% ‘ 70bps v Price fluctuation of

certain raw materials

o; ~ Revenue increased by double-digit )
Operating Profit RMB 2,535m T 23.4% T economies of scale

24.6% 1 250bps - Operating expenses |

Ere s RMB 1,952m T 20.9%
to equity holders 19.0% t 160bps

Steady Growth Driven by [Channel Diversification + Multi-brand Strategies | ‘%’
1H 2016FY-1H 2020FY revenue growth trend
RMBmn
11,000 CAGR‘ 5% 10,299
8,468

5,000

1H 2016FY 2 1H 2020FY
Channels Products
Traditional Emerging Overseas Rice Dairy & Snack
Growth Channel Channels  Market Cracker  Beverage Foods 1171 22‘;12607__ ’;
Driver & B & ) A & e
@8 7y &y

ASP

- a
voume | & &

1H 2020FY 3% 67% 6% 4% 5% 5%
CAGR

Ve

& 5]
&N -8

3%

*5%

*2% contributed by new products
1. CAGR: Compound Annual Growth Rate; 2. 1H 2016FY refers to April to September 2016 and upgraded products



Channel Diversification is Still a Vital Development Strategy

Emerging channels and overseas market
continue to serve as important growth drivers

Modern Channel

Traditional

Channel
c. 80%

1H 2020FY revenue contribution by channel

COST STRUCTURE

v" Cost of sales breakdown

Salary
& employee benefits
13%

Packaging
30%

Others
6%

Depreciation
& amortization
5%

Raw material
& consumables used
46%

Overseas Market

OEM

v" Raw material & packaging unit cost trend

1H 2020FY vs 1H 2019FY 1H2020FY -O— 1H2019FY -O-—

Whole milk powder = 4 Mid-single digit

E-commerce
Themed store

Maternity

Official app

T T

Sugar % Double digits

Vending machine

Special channel

%



RICE CRACKER SEGMENT %

v" Revenue breakdown and gross margin v Revenue of core-brand rice crackers

RMBmn

adlo
“0149-
43.1% 46.3%
1,992
1,821
1H 2019FY 1H 2020FY 1H 2019FY 1H 2020FY
= Core brands = Sub brands Gift packs e—eGross profit margin 7
DAIRY and BEVERAGE SEGMENT %

v" Revenue of Hot-Kid Milk

v" Revenue breakdown and gross margin

,1‘°0I0
oY=
RMBmn
-AOIO
ot
51.0% 48.7%
- 1H 2019FY 1H 2020FY
4,950 >315
: v" Revenue of beverages & others
3°l°
A%
§ot”
1H 2019FY 1H 2020FY 1H 2019FY 1H 2020FY

= Hot-Kid Milk Beverage & others e—eGross profit margin 8



SNACK FOODS SEGMENT %

. v 1
v" Revenue breakdown and gross margin FETEIND & GAEIED

RMBmn

48.7% 48.2% .

2,952 1H 2019FY 1H 2020FY

2,509
v" Revenue of popsicles

1H 2019FY 1H 2020FY 1H 2019FY 1H 2020FY
m Candies =1 Popsicles Ball cakes m Beans, jellies & others e—eGross profit margin
9
OPERATING EXPENSES and EXPENSE RATIO %
v' Operating expenses breakdown v" Distribution costs v' Administrative expenses
RMBmn

()
28.5% 24.8% % M
—_—

2,656
2,554 14.7% 12.1% 13.8% 12.7%

1,370 1,250

1H 2019FY 1H 2020FY 1H 2019FY 1H 2020FY 1H 2019FY 1H 2020FY

= Administrative expenses Distribution costs e—eExpense ratio
10



DISTRIBUTION COSTS

v' Distribution costs breakdown

RMBmn
Yoyz
0Y=g8.go,
1,370
l 1,250
1H 2019FY 1H 2020FY

B A&P expenses © Transportation expenses B Others

WORKING CAPITAL

v' Turnover days

Days

Apr 01 2019- Apr 01 2020-
Mar 31 2020 Sep 30 2020
90 91

Inventory

Trade receivables 17 16
Trade payables 37) (38)
Cash conversion cycle 70 69

v" Distribution costs as % of revenue

7.5% \
5.9%

3.9% 3.9%

3.3% \
2.3%

1H 2019FY 1H 2020FY

+—Others +—Transportation expenses +—A8&P expenses
11

v" Inventory

RMBmn

2,746 2,636
§ 110

Mar 31 2020 Sep 30 2020

12



CASH and BORROWINGS CAPEX
RMBmn RMBmn
Cash & cash equivalents (Sep 30 2019) 16,636
Cash & cash equivalents (Sep 30 2020) 17,339 296

Borrowings (Sep 30 2019) 10,336

Borrowings (Sep 30 2020) 10,218
Net cash (Sep 30 2019) 6,301
Net cash (Sep 30 2020) 7,121

2019FY 2020FY
4 820

Interim Dividends and Share Repurchases

USDmn ojo 177

L
4ot
(141mn shares)
100

US 0.65cent per share

1H 2019FY 1H 2020FY
m [nterim dividend = Share repurchases
v" Dividends and share repurchases history (2008 - Sep 2020)

uUsD
600mn

400mn

200mn

Dividends + Share repurchases: USD 4.876bn

2008 2011 2014 2017 2020.09

13

14
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Marketing Highlights
1H 2020FY

OVERALL SALES TREND

1H 2020FY

Management of market order
~ and product inventory

Boost customers’ confidence,
motivate sales team

Increase product exposure on shelves

Strengthen marketing resources
and support for potential products

Channel Diversification



RICE CRACKER SEGMENT

(j) Rice cracker segment 1 9.4%

New record high
for 1H interim results

Digital marketing drives
emerging channels 1

Infant complementary food
factory commenced operation

17

RICE CRACKER SEGMENT

Wish you a wonderful and Want Want
(prosperous) New Year!

On-line & off-line marketing Lo
fuels festive atmosphere

221 BREEARHEITES

Distributor fairs proceed smoothly

Additional on-line live streaming
distributor fairs

Bringing New Year best
wishes to every household !




DAIRY and BEVERAGES SEGMENT
2020

[Hot-Kid Milk] occupational cans pay tribute
to every occupational group

@?; 4 Dairy and beverages
@2 segment 1 7.4%

e Hot-Kid Milk 1 7.0%

=13 Beverages & others 2019
355 1133% R

Attributable to

[Hot-Kid Milk] ethnic group cans
S1LERH

R i

1
"
o

Channel development

Development of traditional channels
Increase in sales through 2017
emerging channels

Digital marketing
enhances brand value

SNACK FOODS SEGMENT

@% Snack foods segment 1 17.7%

K]
/?W Popsicles 1 22.5%

New products were
well received

Candies 1 22.8%

;‘; 25K .,
. . l*'ﬁ,% "’ Q' A QH&S% 5
Creative marketing A xf» : % \ﬂ'y’ %
boosts sales o > < s O oaoVe

%

20



SNACK FOODS SEGMENT

e

Z
4

Beans rapid 1

Increase marketing resources

Customer policy improvement
and sales team incentives

Improved product exposure

¢
o
B
i
s
L
*

PROSPECT

(:% spURALInD S e
Ay<X )
6 Je- £

FB500=0 |

21

%

v Intensive development and diversification of channels

Traditional channel
Facilitation of distributors

(%

Modern channel
Enrich product items

Overseas market

Emerging channels
Continuous development

Consumers-oriented

Continuous development of
the diversified consumer-
driven emerging channels

Besides Vietnam, plan to
establish sales branches in
southeast Asia and Europe

v Digitalization driven operation and management

Up and down stream
supply chain development with help
of cloud notes and loans to small
and medium-sized enterprises

q"/\\

Digital marketing increases emotional
exchange with consumers

Hot-Kid club keeps interaction
with consumers

22
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Contact us:

investor(@want-want.com
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